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ApoMaMapKeTUHI — UHCTPYMEHT
Ana AM3anHepoB MHTEPbepPOB M BU3Heca
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[penocTtaBnaem obopyanoBaHue
ONA apoMaTMU3aLum MOMELLEHUI
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ApoMaMapKeTHHr pacliMpsieT BO3MOXHOCTHU iu3avHepa
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HoBagd ycnyra nosbiwaeT
3KCMEPTHOCTb U LLEHHOCTb PaboThl
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[lobaBbTe HOBbIN OcHoOBbI
MHCTPYMEHT B CBOM 3aKnagbiBaroTCs
apceHan v yBenuubTe Ha aTane

LLEHHOCTb NPOEKTOB NPOEKTUPOBAHNS

~ R
[laéT BO3MOXHOCTb OOMNONMHUTENBbHOIO

[0X0[a Yepes areHTckoe
BO3HarpaxmaeHue

02

[pyMeHnmMo &
K N06bIM >
NMOMEeLLEHNAM
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['0e BOCTpeboBaH apoMaMapKeTUHr

OT pecTopaHOB
10 aBTOCaNIOHOB

@ Putenn 8 KnnHuku

@ HoReCa 0 Oq)MCbMKOBOpKMHI‘&

@ ABTOCaNOHbI @ [1pon3BOACTBEHHbIE OBbEKThI
@ OuTHecC-LeHTPbI @ Kunble MHTepbepb!
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CneumnanbHOe 0bopyaoBaHWE M apoMaMacna
peLaoT NpobnemMy HENPUATHBLIX 3aMaxoB
N ycunmeaemM atMmochepy




ApomMaT popMUpPYeT HaCTPOEHMUe U peluaeT 3afaum busHeca

[lpaBnNbHO NOAOBPaHHbBIV apoMaT CO34aeT OCOBEHHYIO aTMOChEpPY

YBennumMBaeT BpeMS CTumynupyet

Nnpe6bbiBaHNA B MOMELLEHUN MMMNYNbCUBHbIE MOKYMKM

[pobyxnaeT N3b6aBnaeT

anneTuT OT NOCTOPOHHMX 3aMnaxoBs

[lononHaeT MHTepbep [loouyepkmnBaeT

NOMELLEHWS cTaTyc —
Bbi3biBaeT [ToMmoraeT BblAENNTHCA

NONOXUTENbHbIE 3MOLUMU cpev KOHKYPEHTOB

Ecnu pelueHne 3an0oXeHO Ha CTapTe NpoekTa —
KNWEHT NOoMyYaeT rapaHTUPOBaHHbIN pe3ynbTaT
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Hay4HO foKa3aHo

ApoMaTbl BNMSIIOT Ha NoBeleHUe NnoKynaTenen

YBenunyeHune BpeMeHun
Nnpe6biBaHUS

[TpaBUNbHbLIM apoOMaT CHUXaET
OLlyLLEeHWe OXKnaaHua 1 NnobyxaaeT
FOCTEeN OCTaBaTbCA AOMblUe

lccnenosaHue:
Spangenberg, Journal of Marketing (1996)

<:9MTaTbCTaTbK) > ::)

3anoMnMHaeMoCTb
bpeHAaa

OboHAaTenbHada NnaMaTb
B 4 pa3a CubHee B1U3yanbHOM

ApomaT 3aKkpenndaeT 6peHa
B CO3HaHWM

\ccnenoBaHwme:
Hirsch, Psychology & Marketing (1995)

<:9MTaTbCTaTuo > :>

PocT cpenHero
yeka

KOHIrpyaHTHbIE apOoMaThl

YBENUUMBAIOT NPO4aXu 0O 22%

B OTAOENIbHbIX KaTEropnax

\lccnenosaHue:
Spangenberg, Journal of Business
Research (2006)

<:9MTaTbCTaTHO > :>
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https://www.jstor.org/stable/1251931
https://onlinelibrary.wiley.com/doi/abs/10.1002/mar.4220120703
https://www.sciencedirect.com/science/article/abs/pii/S0148296306001299

TexHonorusa paéoTtbl 06opyaoBaHus
OuYeHb 3PPeKTUBHA
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B kauecTBe apomMaTa B AndpePpy3roHHOM 0bopyaoBaHUA ‘
MCNOMNb3YITCA NapPOMEpPHbIE OTAYLWKN, pa3paboTaHHbIe AL o
NS 3TOro BMAa YCTPOUCTB '

02

Onddy3op paciennaeT XUOKOCTb Ha YaCcTuULLbI, . |
KOTOpblE B AECATKM pa3 MeHbLUe YacTuL, a3p0o30n4, s
3aTeM CMELLMBAET ero € BO34yXOM 1 MOLaET B MOMELLeHMe ;

ObopynoBaHWe He UMEEeT HarpeBaTeNbHbIX 3TEMEHTOB ,
N abCcoNtoTHO Be3onacHo




[MpenMyLLecTBa NpoayKToB Scentmart
@ [IpeMnymM-KayecTBO 1 9IKOHOMUYHOCTb

@ PaBHOMEpPHOE pacnpeneneHme apomaTta
_ MO MOMELLEHNIO

@ bonee ponrum n adpdekTUBHbIM pacxos,
YeM y aHanoros

® 3roparapaHTum + NOAAEpPXKKa Ha BCEX
aTanax

i / @ame 060pyJ0BaHMeE >>

S ce nt mai't 4 [na napTHEPOB - Mbl BCEraa Ha CBA3M

@ ObydyeHue n MaTepuansl And NapTHEPOB

Mbl ra pa HTU PYeM Kaqecm // @ bBonblon onbIT M 3KCNepTn3a
U Hafl€XXHOCTb
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https://scentmart.ru/devices/

JTarnbl BHepeHUss apoMaMapKeTUHra

S1an 1
[lpoekTnpoBaHue

4 \
[n3anHep Mbl npenocTaBngeM  KnueHT Bbl ycunveaeTe
3aknagbiBaeT obpasLbl apoMaToB,  BblbMpaeT npe3eHTaLmo
obopynoBaHue MaTepuanbl apoMaThl MpoekTa

N NOOAEPXKY

o © o -0 -
OTtan 2
Peanusauus

4 o
BcTpeva TecToBoe YcTaHoBKa [n3anHep
C 3aKa34yMKoM obopynoBaHue MOCTOAHHOIrO nonyyaet
npu HEO6XOANUMOCTU  Ha Hefernto peLeHns areHTckoe

BO3HarpaxaeHue

%




PeanbHble Keuchl

Kak apoMaT MeHsieT
BOCNpuUATUE NpOCTpaHCTBa

World Class

duTHEC-kNyb NnpemMmnyMm popmaTa

Mbl MCNONb30BanM CUCTEMY apoOMaTU3aLLN
ANs1 co3aaHns NpeMmnanbHoN atMochepbl

B 30He pecernieHa yCTaHOBMEH CBEXNY apoMaT,
a B pa3feBarnkax apoMaTbl YepeayTcs,
NoALepXnBas OLLyLeHNe YUCTOTbI M KOMpOopTa

<\-IV|TaTb BCE OT3bIBbl  » >
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https://scentmart.ru/cases/

PeanbHble Keuchl

Kak apoMaT MeHsieT
BOCnpusaTHUE NPpOCTpaHCTBa

Marriott

OTenb npemMnyM popmaTa

Mbl noMmornu otento Marriott ycunutb npemMuanbHyo
aTMOCdepy C NOMOLLBIO CUCTEMbl apoMaan3anHa

bnaropoaHbie gpeBecHble HOTbl Red Sequoia 1 Sandal
B 10661 1 event-npocTpaHCTBax NogYepKnBatOT
CTaTyC OTend

<\-IV|TaTb BCE OT3blBbl >>
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https://scentmart.ru/cases/

MpennoxeHne o NapTHEPCTBE

CpenavTe nepBbIN WAl —
npoTecTUpyuTe apoMaTtbl C HaMK

Scentmart — BaLl NapTHEP B CO30aHUN YHUKANbHbIX
MPOCTPaHCTB Yepe3 apomMaT
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OCT#I‘G 3a4BKy - Mbl OTNpaBM 06pa3Lbl HuknTa TaBpPUIOB
Ha TECTOBbI HAaBopP N onMcaHue obopynoBaHUA
NpPSMO cenyac yXe cerofHs 8-900-950-45-60
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